Department of Business Administration
Fall Trimester 2020

RESEARCH SEMINAR: New Realities
(6 ECTS, MA*, module-no. 3663)
Lecturer: Prof. Dr. Philipp Rauschnabel
Time: TBD

Recommended prerequisites:
Marketing basics

Content:

The module covers the basics of new realities (e.g. Augmented Reality, Mixed Reality, Virtual Reality)
as a media component of digital marketing. The students receive a practice-relevant research question,
which they work on independently in groups during the trimester. Mid-term results are regularly
discussed and presented. The relevant specific details will be communicated at the beginning of each
eve

Learning objectives:

After successful participation, the students know the essential concepts of new realities, corresponding
technologies and application examples in marketing. They can evaluate these critically. The students
also understand relevant aspects of user behavior and can independently derive recommendations for
action.

Proof of performance:
Portfolio

Bibliography:
Current International Journals (depending on topic)

Current case studies
Current literature on practical applications
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*For advanced Bachelor exchange students it is possible to participate in the course at Master level, as the level will be adapted
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for them
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